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Reflection

I have come to the conclusion that each 

semester in the design field is particularly hard 

in its own way. During the last semester, given 

that it was my first semester as a design major, I 

was dealing with trying to learn as much as 

possible in the shortest time possible. For this 

semester, I once again decided to take on a 

heavy workload by taking four studio classes. 

While time management is definitely not an 

issue anymore, the problem which I instead 

have to mostly deal with is the creative process. 

Due to the overload of creative expectation of 

each of my classes, I am currently having a 

creative block and I seem not to be able to

create decent and innovative design work. I 

never thought I ever was a great designer, but 

this semester forced me to face the fact that I 

may never be able to improve if I do not get 

out of this crisis. The fact that I now have much 

more freedom in the assignments (including 

setting due dates) definitely is not helping. In 

contrast to this, since this is also my first semester 

as a FAD employee, and as an employee, I am 

given strict deadlines by my clients, I have been 

able to craft decent creative design jobs (the

FLATS coffee-mug for instance). With that  

being said, I cannot say that I have sufficient 

work to be proud of. In terms of production and 

expectation for the semester I am at a fairly 

good point, however, in terms of personal 

achievement and satisfaction in what I do, I am 

far behind compared to where I believe I am 

supposed to be at this point of the semester.  

Putting these negative points aside, I am 

currently working on a variety of projects which 

I believe would be good assets to display in 

my final portfolio, and am buoyant that I will 

improve in my work and at least partly 

overcome my creative crisis.



Goals

‣ Look for internships 

‣ Improve my craft skills 

Experienced to an extent when creating my 

stationery set  

‣ Create visually appealing websites faster 

‣ Awaken my currently dormant creativity 

‣ Find my personal style 

What was planned… …what has been achieved… …what to achieve.
‣ Create a variety of designs which show my 

improvements over the year and which I can be 

proud of. 

‣ Have a good portfolio including wins and failures 

which I can fix and be able to demonstrate it. 

‣ Look for internships 

‣
Improve my digital drawing skills 

‣ Improve my craft skills 

‣ Create visually appealing websites faster 

‣ Fix my flaws with layouts and become more aware of 

graphics-text balance 

‣
Become more accepting of my work, even if it is not 

perfect or the way I initially pictured it  

‣ Awaken my currently dormant creativity 

‣ Find my personal style 

‣
Create a variety of designs which show my improvements 
over the year and which I can be proud of. 

For now, I can only include the FLAT coffee-mug 
design to this goal 

‣
Have a good portfolio including wins and failures which I 
can fix and be able to demonstrate it. 

Stationery set 

Iconic Landmark 

Escape Brand Identity & Icons  
‣

Improve my digital drawing skills 

Digital portrait  

St. Pat’s 110th Anniversary sweatshirt design 
‣

Fix my flaws with layouts and become more aware of 
graphics-text balance 

sample layout of the Iconic landmark  

Currently working on DIGICORP brochure 
‣

Become more accepting of my work, even if it is not perfect 
or the way I initially pictured it 

This goal has been achieved to a certain extent. I 
still have issues accepting my work, especially 
because of the creative crisis I am in at the 
moment.



BRIEFS



My stationery started with a completely different feel. I 
tried to be as intricate in the design as possible because 
(unfortunately) that is what I tend to do in every project. 
Although such an approach might be useful for tasks such 
as illustrations, it may not be ideal for creating design 
work (simple is usually better). Therefore, after many trials 
and errors and great dissatisfaction with my personal 
style, I decided to make it as simple as I possibly could. 
Since I already had my own logo prior to this 
assignment, I decided to give the same feeling of this 
logo to the stationery set. As of now, I am still mildly 
dissatisfied with it and I am planning to change the 
standard color of the logo and elaborate it a little more, 
thereby elaborating the stationery set by extension. In the 
following page, I included the cover letter for this design.

STATIONERY SET



Here are my letterhead and cover letter 
for the stationery set. What I explained in 
the previous slide applies for these two 
design work as well. Quite frankly, I 
would like for my stationary to look more 
professional since that is the way I 
present myself. While the addition of this 
image may lend itself for a classical 
basic style, this not what I intended to 
create — I wanted to give a more 
modern feel to this letterhead and cover 
letter. As soon as I will get out of this 
creative fossilization, I will come back 
and edit it, especially before applying 
for internships.

…STATIONERY CONTINUES



ICONIC LANDMARK

I was not too excited about this first brief, to be frank. The objective was to create an 
illustration of an iconic landmark for a traveling magazine. Supposedly, the client 
requested an illustrative representation of a monument of my choice, done in no more 
than four colors. I am neither satisfied nor dissatisfied with the outcome. My biggest 
achievement of which I am admittedly proud of is the quick magazine layout I set up for 
the landmark; I used it four different ways along with stock images and placeholder 
text. Despite the fact that I did not have to deal with actual content since it was not part 
of the brief, I decided to work on it anyway (spending approximately 30 minutes) to 
improve my poor layout skills. In my opinion, it turned out better than the illustration itself.



ST. PAT’S 110TH ANNIVERSARY 

SWEATSHIRT DESIGN

This design was part of an actual sweatshirt design contest for the 110th 
anniversary of Missouri S&T. The requirements for this design were the 
following: 

▸ Must read: 

"St. Pat’s" 

"Best Ever” 

"110th Annual” 

“2018” 
‣ At least 3 shamrocks 
‣ At least 2 snakes 

This design was really stressful to create, first because I had a mental block 
due to the fact that I could not recreate what I originally planned as a vector 
graphic, and second because the client did not include some of the 
requirements of the design in the original document (such as “MSM”, “UMR” 
and “Missouri S&T”. 

I have changed some things from the original submission since “MSM”, 
“UMR” and “Missouri S&T” where not as legible as they probably should 
have (the first two were of a darker tone and the last one was competing with 
shamrocks in the background). Unfortunately, because I added them last 
minute and because I was in a terrible rush, I was not able to make them as 
legible as I would have liked.



VECTOR PORTRAIT

The execution of this portrait was triggered 
by a personal desire to execute better vector 
illustrations (which was part of my semester 
goals as well). Additionally, this work was a 
direct result of my inability to portray Prince 
Charles of England in a brief I planned to 
work on. As has been suggested to me, I 
started this portrait with a sketch done by 
hand in which I divided the skin tone into 
blocks; this definitely helped me in creating a 
poster-like gradient on illustrator. I decided 
to leave the hair untouched, as I wanted to 
convey a very stylized look to the image. I 
am overall satisfied with the outcome.



TEXT

This is probably the design job I am most proud of, and there are two reasons 
for this: I had to find a way to keep complicate illustrations simple, and I 
successfully worked with an extremely small space (1.4”x 2.0”). This coffee-
mug design represents the race course for the FLATS Trail Half Marathon. The 
client asked for the trail and the text to be included in the design of the mug 
which was ultimately going to be engraved on it. The biggest challenge for this 
project was to design something that would have been visible despite the small 
size of the object. For this reason, I had to create multiple documents, each one 
with a different point-size for the trail in case the original would have been too 
small for the engraving. My client was happy with it and so I am happy with it 
as well,  though I am still quite aware there is always room for improvement.

k i r k s v i l l e , M O

FLA
TS T

rail Half Marathon

FLAT COFFEE-MUG DESIGN



ESCAPE BRAND  
IDENTITY & ICONS

ESCAPE is a Festival in the Somerset 
hills (Britain) based on the theme 
‘adventures in the outdoors’. The 
company is looking for a fresh design 
for the logo and a set of icons 
representing music, camping, food, 
and culture. Because the company is 
asking for a design able to attract a 
young audience, I chose to go for an 
illustrative, eye-catchy logo and a 
web-based concept for the icons. I 
wanted the logo and the icons’ 
illustrations to be blocky and simple, 
and for their tones to blend together for 
the design to be consistent even if the 
inspirations come from different design 
fields (web and comics). Although, as 
with all of my designs, this design could 
be improved, since I invested so much 
time on this project, I will concern 
myself with this at a later date.
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Projects

St. Pat's Sweatshirt 16:24:57

class 14:55:47

'Escape' brand identity 12:12:35

brochure 9:27:16

chilly sauce 9:16:54

- 8:44:00

FLATS coffee mug design 8:28:49

stationery 8:16:00

Other 13:37:24

Time entries

Illustration 15:42:04

illustration 12:02:50

stationery 8:16:00

layout 7:42:16

Other 57:40:32

Projects / Time entries Duration

brochure 9:27:16

layout 7:42:16

Research, talk to "client" 1:45:00

chilly sauce 9:16:54

ideas+sketches 0:25:00

illustration 8:43:50

research 0:08:04

class 14:55:47

- 1:45:00

class 1:47:00

class -.- 1:49:47

presentation and stuff 1:50:00

presentation and such 1:50:00

presentation and updates 3:24:00

stationery review and such 1:49:00

update and goalsheets 0:41:00

'Escape' brand identity 12:12:35

Escape final presentation 2:30:00

ESCAPE icons 3:30:00

ESCAPE logo illustration 3:29:00

logo illustration+classtime 1:45:00

research 0:46:18

sketches 0:12:17

FAD poster 4:48:00

illustration 3:19:00

research and ideas 0:46:00

sketches and ideas 0:43:00

FLATS coffee mug design 8:28:49

creating files 0:07:49

Editing based on Client requests 0:44:00

inserting text 0:53:00

Research 0:22:00

Sketches and illustration 1:53:00

substitution of illustration with swallow 1:45:00

substitution of Illustration with Woodpeck 2:17:00

Talk to client 0:27:00

goals 0:53:00

estabilish weekly, monthly and semester goals 0:43:00

2

weekly, monthly, semester goals 0:10:00

iconic landmark 2:18:24

design 0:05:38

Illustration 1:39:46

research 0:33:00

My Website 2:57:00

ideas and layout on Indesign 2:57:00

Rotary Club Concert 2:41:00

Initial meeting 1:00:00

research 0:18:00

research and email client 0:37:00

tinting black and white picture 0:46:00

stationery 8:16:00

stationery 8:16:00

St. Pat's Sweatshirt 16:24:57

Illustration 14:02:18

research 1:47:00

sketches 0:35:39

- 8:44:00

finding breafs 1:25:00

Midterm portfolio 3:50:00

posters' inspirations 0:31:00

Vector Portrait 1 2:58:00

Created with toggl.com



COMING SOON…
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