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Reflection

This class has been particularly difficult to 

manage. I generally do not work well under 

pressure, but I do need deadlines so I can 

organize myself ahead of time and not being 

overwhelmed at the last minute. Not having 

deadlines for this class awoke the perfectionist in 

me, that works and reworks on something until it is 

“perfect”, in this manner I do not just make my 

time more difficult to manage, I also overwork a 

project at the point that I would make it even 

worse than before Another aspect of myself that I 

did not take into consideration before this class 

was my need to confront my own design, with 

that of my classmates. Each one had to work on 

their own briefs over the semester, therefore there 

was little space for confrontation. Debriefing and 

discussions are perhaps the keys to resolution of 

one of my biggest issue when it comes to creating 

design: the pursuit of innovative design. For a 

large portion of the semester, I have been stuck 

into a creative crisis that slowed my production 

speed and affected the overall look of the final 

products. For absurd that it seems, I reached my 

peak of creativity and production the second and 

third weeks preceding finals. I told myself that I 

did not need to create something either perfect or 

innovative. I reworked almost all my briefs, even 

restarting some of them from scratch, and I 

believe I achieved my main goal for this semester: 

create something to be proud of. I know that 

there will always be room for improvement, but, 

for the purpose of this class, I am satisfied with the 

improvement I had, which becomes clear when 

looking at my midterm portfolio. A determining 

factor of spoken improvement could also be 

working for FAD. I realized that my perception of 

“client liaison” was mostly inaccurate. A designer 

cannot be too flexible with their clients,

for they would perceive it as if you are willing to 

work more on a project and you would end up 

spending excessive time and energy on a project. 

Working with demanding clients is perhaps the 

reason why I did not work as much as I would 

have wanted to and why I prioritized FAD 

projects sacrificing my focus towards other briefs. 

This perhaps is another reason why having 

deadlines for the other projects could have 

helped me getting everything done at the speed 

that I wanted to. With that being said, I was 

pleasantly surprised when finally (with the end of 

the semester approaching) I was pushed to revisit 

my briefs and surpassingly unblocked my 

creativity. The crisis is not over yet given that I am 

still searching for a recognizable personal style, 

but for now, I am satisfied with the outcomes of 

this class and it ended up helping me a lot with 

concept choices and design execution.



Goals

‣ Create a variety of designs which show my improvements over the year and which 

I can be proud of. 

‣ Have a good portfolio including wins and failures which I can fix and be able to 

demonstrate it. 

‣ Look for internships 

‣ Improve my digital drawing skills 

‣ Improve my craft skills 

‣ Create visually appealing websites faster 

‣
Fix my flaws with layouts and become more aware of graphics-text balance 

‣ Become more accepting of my work, even if it is not perfect or the way I initially 

pictured it  

‣ Awaken my currently dormant creativity 

‣ Find my personal style 

‣ Create a variety of designs which show my improvements over the year and which I can be 
proud of. 

Successful briefs: FLAT Marathon Coffee Mug, DIGICORP Brochure, Stress Article 
Layout, Rhonda Vincent and the Rage Concert Set, St. Pat’s Sweatshirt Design  

Briefs that demonstrate my improvement: Iconic Landmark, Sam’s Sweet Chili 
Sauce Co. Label, ESCAPE Brand Identity, Vector Portrait, Stationery Set 

‣ Have a good portfolio including wins and failures which I can fix and be able to demonstrate 
it.  

Briefs with room for improvement: Black and White Typographic Posters 
‣ Improve my digital drawing skills (especially vector images) 

Vector Portrait, St. Pat’s Sweatshirt Design, FLAT Marathon Coffee Mug, Iconic 
Landmark 

‣ Create visually appealing websites faster (my personal website) 

‣ Fix my flaws with layouts and become more aware of graphics-text balance 

sample layout of the Iconic Landmark, DIGICORP brochure, Stress Article Layout, 
Rhonda Vincent and the Rage Concert Set 

‣ Become more accepting of my work, even if it is not perfect or the way I initially pictured it 
‣ Awaken my currently dormant creativity 

‣ Find my personal style: I am actually still in the process of finding an ultimate personal style, 

but I now know that I should for the moment opt for a simple yet classy style, combining my 

preference for elegance with modernity

What was planned… …what has been achieved…



Goals…Goals Continue

WHAT I STILL NEED WORK ON…. 

This semester, unfortunately, I was not able to reach some of my goals, this includes looking for internships and working on my 
crafting skills. For the first one, I, unfortunately, was limited by immigrant-status restrictions (if we want to call them so). Now 

that I know what I have to do to avoid getting in trouble, I would like to search for them during the coming semester. 

For what it concerns my crafting skills, I could have probably print one of my final projects and treated it like if it was an actual 
production, and I partially did so with my self-promoting Stationery Set at the beginning of the semester, but I would have 

wanted to work more on it. This could probably be an objective to reach next semester. 

An additional goal that I would like to further work on, is web coding. I was not able to obtain a hosting account and could 
not see my website working on the internet, but I know that next semester, along with Design 3 (which is presumably mostly 

about web design), I will be also taking Topics, thus I will be fully immersed into web coding and design. 



BRIEFS



My stationery started with a completely different feel, 
for I tried to be as intricate in the design as possible 
Although such an approach might be useful for tasks 
such as illustrations, it may not be ideal for creating 
design work. Therefore, after many trials and errors and 
great dissatisfaction with my personal style, I decided to 
deepen my self-discovery process and include in the 
design some simple elements that describe me. The 
directness and settled feel of the light blue in the logo 
and the use of a simple shape such as the square 
convey that elegance that I pushed to flamboyance and 
chaos in the previous design. I decided to keep the small 
icons presented in my previous stationery, as indicators 
of my information and left the rest of the design simple 
and direct. As for the envelope, I took into consideration 
its production and decided to get rid of the plain of 
color on the wing to facilitate the printing process.

STATIONERY SET





Here are my letterhead and cover letter 
for the stationery set. What I explained 
in the previous slide applies for these 
two design work as well. I believed I 
managed to give to my stationery that 
modern look I was looking for in the set 
at the beginning of the semester and it 
definitely looks much more professional 
than before.This is perhaps the project 
that better shows my evolution as a 
designer over the past few months. 

P.S.: I purposely omitted my permanent 
address

…STATIONERY CONTINUES



ICONIC LANDMARK
The objective of this project was to create an illustration of an iconic landmark for a 
traveling magazine. The hypothetical client requested an illustrative representation of a 
monument of the designer's choice, and they also requested for it to be executed in no 
more than four colors. For this task, I decided to push the design beyond the boundaries 
of my comfort zone by creating a colorful, surreal image, usable in a multitude of ways in 
a layout. I wanted the style to be joyful but settled, eccentric yet calming, and I tried to 
achieve that through the segmented gradation of green tints in the architecture, in contrast 
with the smooth and dreamy gradient in the background. I personally believe that this 
project is another good example of improvement from the initial design (which had been 
defined as “clip-art looking”). Despite the fact that I still believe it could be improved, I am 
much more satisfied with it than I was before. 



ST. PAT’S 110TH ANNIVERSARY 

SWEATSHIRT DESIGN

This design was part of an actual sweatshirt design contest for the 110th 
anniversary of Missouri S&T. The requirements for this design were the 
following: 

▸ Must read: 

"St. Pat’s" 

"Best Ever” 

"110th Annual” 

“2018” 
‣ At least 3 shamrocks 
‣ At least 2 snakes 

This design was really stressful to create, first because I had a mental block 
due to the fact that I could not recreate what I originally planned as a vector 
graphic, and second because the client did not include some of the 
requirements of the design in the original document (such as “MSM”, “UMR” 
and “Missouri S&T”. 

I have changed some things from the original submission since “MSM”, 
“UMR” and “Missouri S&T” where not as legible as they probably should 
have (the first two were of a darker tone and the last one was competing with 
shamrocks in the background). Unfortunately, because I added them last 
minute and because I was in a terrible rush, the original file I submitted was 
not as legible as the current one.





VECTOR PORTRAIT

The execution of this portrait was triggered by a personal 
desire to execute better vector illustrations (which was 
part of my semester goals as well). Additionally, this work 
was a direct result of my inability to portray Prince 
Charles of England in the Sam’s Sweet Chili Sauce Co. 
brief (which concept I later completely changed) As has 
been suggested to me, I started this portrait with a sketch 
done by hand in which I divided the skin tone into blocks; 
this definitely helped me in creating a poster-like 
gradient I was looking for. This project expanded my 
knowledge and confidence with a software I was 
previously not familiar with. Once again, I noticed a 
great improvement from the previous portrait! Adding 
more layers to the color of the skin helped to give to the 
portrait more dimension and plasticity instead of making 
the design messier as I previously thought. This time, 
instead of leaving the hair untouched, I decided to add a 
few strokes that would have recalled the texture of the 
hair. I am overall satisfied with the way it looks.



k i r k s v i l l e , M O

FLA
TS T

rail Half Marathon
TEXT

Before reworking some of my briefs, this was probably the design job I was 
most proud of, and there are two reasons for this: I had to find a way to keep 
complicate illustrations simple, and I successfully worked with an extremely small 
space (1.4”x 2.0”). This coffee-mug design represents the race course for the 
FLATS Trail Half Marathon. The client asked for the trail and the text to be 
included in the design of the mug which was ultimately going to be engraved on 
it. The biggest challenge for this project was to design something that would 
have been visible despite the small size of the object. For this reason, I had to 
create multiple documents, each one with a different point-size for the trail in 
case the original would have been too small for the engraving. My client was 
happy with it and so I am happy with it as well,  though I am still quite aware 
there is always room for improvement.

FLAT COFFEE-MUG DESIGN



ESCAPE BRAND  
IDENTITY & ICONS

ESCAPE is a Festival in the Somerset Hills 
(Britain) based on the theme ‘adventures in 
the outdoors’. The company is looking for a 
fresh design for the logo and a set of icons 
representing music, camping, food, and 
culture. Because the company is asking for 
a design able to attract a young 
audience, I wanted the logo and the icons’ 
illustrations to be blocky and simple, and 
for their tones to be consistent and evoking 
the feel of the great outdoors. It is almost 
useless to say that this new design is much 
better than the first one. I was reluctant in 
doing at design such as this one given that 
it is a pretty common theme among 
camping branding. Whenever I wrapped 
my head around the idea that I do not 
need to be innovative with the theme 
(considering that the design is supposed to 
recall the outdoors), but just find an easy 
solution for the logo and the icons and 
make them more clear and stylized. I am 
very much happy with this design.



STRESS ARTICLE LAYOUT

It was very useful for me to work so much on text 
layouts this semester. Dealing with text has been an 
issue for me throughout the last semester, and one of 
my main goals was to work on my weaknesses. For 
this article about stress, familiar topic among a 
young audience, I decided to combine the elegance 
of darker tones with the modernity of geometric 
graphics and broad margins. The layout is meant to 
be standard yet intriguing and offer to the observer 
visual appeal in addition to the interesting content of 
the article. The sparse use of the green, culturally 
associated with envy, is used in this design to convey 
the stress element that the article focuses on. What I 
enjoy the most about this design is the imagery that 
(in a moment of enlightened inspiration) I was able 
to recreate, splitting the model’s physical 
appearance with a typed expression of his feelings.







Sam’s Sweet Chilli Sauce Co.’ is a British company 
looking for a re-brand for their range of bottled sauces. 
The company wants their sauces to represent that 
"100% British ingredients" components of their sauces. 
Instead of taking an illustrative direction to recreate the 
labels, I decided to represent the British element with a 
monocle enclosing the logo of the company and 
directly incorporate it in the design, suggesting the letter 
"i" in the word "Chili". Since the label was meant to 
stand out among other labels, I wanted the style of the 
label to be more modern and interpretative rather than 
traditional and illustrative. This project is the final result 
of a radical change from an earlier concept for the 
brief that was definitely not as successful as this one. I 
managed to get out of my comfort zone by deciding 
not to utilize illustration for this project and it turned out 
to be a very successful choice.

SAM’S SWEET CHILI  
SAUCE CO. LABEL
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RHONDA VINCENT AND THE RAGE  
CONCERT SET

For the reason explained in the initial reflection, this was 
probably the project that took me the longest to complete 
and by far one of the most complicated. The set consists of a 
poster, a double-sided printout, and a double-sided 
concert ticket. The choice of the imagery utilized was limited 
by the material available on the official website of Rhonda 
Vincent, which (due to the file resolution that online material 
requires), was perhaps not ideal for printed layouts. The 
images available conveyed a classy look which I used as 
inspiration for the concert set. I wanted to incorporate into 
the design the country element of bluegrass music, and so I 
did for the title and the date on the ticket.  All layout had to 
be furnished with the logo of the Rotary Club (the client). The 
imagery was originally in greyscale, just like in the ticket 
layout. For the poster and the handout I decided to add the 
variant of coloring the picture and it created a very neat 
effect. If I could rework on it I would probably modify the 
text component of the ticket in a way that it would match the 
poster and the handout’s layout.





A N D  T H E  R A G E

Celebrating 100 Years of Service in Kirksville

P e r f o r m i n g  i n  C o n c e r t

Truman State University, Baldwin Hall 

Saturday, March 10, 2018

7:30 PM | TICKET: $20
Purchase Tickets From: 
Hy-Vee 
Colton’s Steak House and Grill
Western’s Smokehouse and Meat Market 
DuKum Inn 
Edna Campbell’s Book Store
Kirksville Rotarians

On-line Ticket Purchase and Registration Link:  
www.eventbrite.com/d/mo--kirksville/rotary/



As for the FLATS Coffee Mug and the Concert Set, for this brief, I 
had to work with a real client. The brochure, originally composed of 
95 pages, contains information about the plans for the construction 
of a new road in the north-east mountain chain in Italy (yes, the 
spreads are written in Italian) and the client is an engineering 
company working on a national level. I am very glad that I was 
able to work on this brochure: first, because I worked on one of my 
biggest weaknesses (layout), second because I had to work with a 
lot of content, and third because I had to organize text in 
accordance with a considerate number of pictures and graphs. For 
the overall design of this brochure, I took into account that many 
professionals would have seen this brochure (not accessible to the 
public) therefore the style had to stay simple, clean and clear. My 
biggest challenge was to find a suitable design for the cover (it also 
had to match the colors of the logo of one of the companies 
involved). After overworking the cover various times I decided to 
start a new one from scratch, getting inspiration from modern 
slideshow layouts. I am overall very happy with the final result.  

DIGICORP BROCHURE









































FAD POSTER SERIES

This brief originally started as an open-themed 
poster to promote the Fine Arts Design (FAD) 
group. When Rusty realized that one of my 
biggest weaknesses is working with text, he 
decided to convert the brief to a “black and white, 
typographic poster”.  It should not be surprising 
that I am not particularly satisfied with any of 
these posters. I tried to create interesting effects 
using magnified letters as graphics. I previously 
experienced working exclusively with type (in the 
typography class) and I managed to achieve 
great results, but I became a little rusty in finding 
successful solutions when creating a monochrome 
typographic poster. I could definitely rework on 
some conceptually decent layouts in order to 
make them more visually appealing.









TOGGLE REPORT



Summary report
2017-08-21  -  2017-12-14

202 h 21 minTotal

26 h

20 h

13 h

6.50 h

21.08 04.09 18.09 02.10 16.10 30.10 13.11 27.11 11.12

Projects

class 35:08:47

Rhonda Vincent Concert - ... 30:52:00

brochure - DIGICORP Engin... 18:11:16

'Escape' brand identity 14:20:35

St. Pat's Sweatshirt 13:24:57

my website 12:58:00

Other 77:26:07

Time entries

presentations and debriefing 15:40:00

Illustration 12:42:04

illustration 11:02:50

Other 162:56:48

Projects / Time entries Duration

brochure - DIGICORP Engineering 18:11:16

cover 2 0:49:00

cover 3 0:42:00

finalize brochure 1:39:00

layout 7:42:16

layout and pictures 3:47:00

redesign cover 1:47:00

Research, talk to "client" 1:45:00

chilly sauce 11:53:54

ideas+sketches 0:25:00

illustration 7:43:50

redesign Chilly Sauce 1:50:00

redesign label and logo 1:47:00

research 0:08:04

class 35:08:47

- 3:30:00

class 1:47:00

class -.- 1:49:47

prepare presentation for Friday (I will not be in class) 0:58:00

Presentation and debriefing 1:50:00

presentation and stuff 1:50:00

presentation and such 1:50:00

presentation and updates 3:24:00

presentations and debriefing 15:40:00

stationery review and such 1:49:00

update and goalsheets 0:41:00

'Escape' brand identity 14:20:35

Escape final presentation 2:30:00

ESCAPE icons 2:30:00

ESCAPE logo illustration 3:29:00

logo illustration+classtime 1:45:00

redesign logo 3:08:00

research 0:46:18

sketches 0:12:17

FAD poster - FAD 10:50:00

- 1:45:00

horizontal poster 2:33:00

horizontal poster (final touch and send it to client) 1:09:00

2



illustration 3:19:00

redraw illustration as vector graphic 0:35:00

research and ideas 0:46:00

sketches and ideas 0:43:00

FLATS coffee mug design - Kallerud 8:28:49

creating files 0:07:49

Editing based on Client requests 0:44:00

inserting text 0:53:00

Research 0:22:00

Sketches and illustration 1:53:00

substitution of illustration with swallow 1:45:00

substitution of Illustration with Woodpeck 2:17:00

Talk to client 0:27:00

goals 0:53:00

estabilish weekly, monthly and semester goals 0:43:00

weekly, monthly, semester goals 0:10:00

iconic landmark 6:29:24

design 0:05:38

Illustration 1:39:46

redesign and execute 4:11:00

research 0:33:00

modifying new briefs 2:58:00

chilly sauce 2:08:00

FLATS coffee mug 0:22:00

St. Pat's sweatshirt 0:28:00

my website 12:58:00

coding 4:35:00

prepare material for website 1:42:00

starting website all over again due to unaccessible domain 1:16:00

website coding 0:00:00

website redesign sketches and indesign layout 3:03:00

Work on Website to present 2:22:00

redesign stationery 4:55:00

business card and resume 2:53:00

logo sketches and ideas 2:02:00

Rhonda Vincent Concert - Rotary Club 30:52:00

back of ticket 3:10:00

back of ticket variations, document and emailing client 0:42:00

edit ticket 2:50:00

3

email client 1:44:00

emailing client and cut logo from background 1:42:00

fix issues in vertical poster 0:35:00

front of ticket 7:35:00

Handout 2:25:00

Initial meeting 1:00:00

modify vertical poster 2:43:00

research 0:18:00

research and email client 0:37:00

start sketches for poster and emailing client 1:07:00

talk with client and solve printing issues 1:49:00

tinting black and white picture 0:46:00

vertical poster 1:49:00

stationery 8:16:00

stationery 8:16:00

St. Pat's Sweatshirt 13:24:57

Illustration 11:02:18

research 1:47:00

sketches 0:35:39

stress layout 3:09:00

stress layout 3:09:00

typographic FAD poster 9:12:00

fixing posters 0:43:00

poster 1 and 2 3:51:00

poster 2 and 3 1:45:00

poster 2 and 3 and 4 0:42:00

poster 4 and 5 1:06:00

sketches and research 1:05:00

vector portrait 5:06:00

Redo Vector Portrait 2:08:00

Vector Portrait 1 2:58:00

- 5:15:00

finding breafs 1:25:00

Midterm portfolio 3:50:00

Created with toggl.com



Considering that over the course of the semester I dropped many briefs as I was finding new and more useful ones (given that I was working with actual clients) 
therefore some estimate was added at the beginning of each project and never actually turned in. Class time is not included in the table.

TIME ESTIMATES

1) Iconic Landmark: 13h 30m 

2) ESCAPE Festival Logo and Icons: 15h 30m 

3) Sam’s Sweet Chili Sauce Label: 22h  

4) Stationery Set: 23 h 

5) St.Pat’s Sweatshirt design: 32h 

6) Vector Portrait: 10 h 

7) FLATS Coffee Mug: 5 h 

8) DIGICORP Brochure: 40h 30m 

9) Stress Article Layout: 5h 

10) Rhonda Vincent and the Rage Concert Set: 15h 

11) FAD Poster : 5 h 

1) Iconic Landmark: 6h 29m 

2) ESCAPE Festival Logo and Icons: 14h 20m 

3) Sam’s Sweet Chili Sauce Label: 11h 53m 

4) Stationery Set: 13h 03m 

5) St.Pat’s Sweatshirt design: 13h 24m 

6) Vector Portrait: 5h 06m 

7) FLATS Coffee Mug: 8h 28m 

8) DIGICORP Brochure: 18h 11m 

9) Stress Article Layout: 3h 09m 

10) Rhonda Vincent and the Rage Concert Set: 30h 52m 

11) FAD Poster : 10h 50m

ACTUAL TIME 



As it can be observed from the comparison in the previous slides, I generally tend to 
significantly over-estimate the time that it would take for me to complete a brief. Despite that, 
there have been times in which I under-estimated the time it would have taken to complete a 
brief, and that happens for every project for which I am working strictly with a client. I could not 
have imagined that just the process of exchanging feedbacks would have taken so much of my 
time. The Rotary Club was perhaps the client I worked the most with. I waited too long to 
reduce the amount of work I did for them, and the availability and design variants I had been 
showing them was perhaps exceeding the number of options I should have given. Like it 
happens with many other clients, the Rotary club initially had not many ideas of what they were 
looking for for the design and then, as I started coming up with new concepts, they became 
increasingly more specific about content and looks, and I, therefore, had to modify my initial 
design various times. I learned to my expenses that I have to overcome my perfectionistic habits 
because clients would perceive it as if I am willing and have time to work on a design more 
than expected, and I would end up working indeterminately for just one project.

TIME ESTIMATES VS ACTUAL TIME CONTINUES…


